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The greatest human need

IS



b, THEINTERNATIONAL TIME CAPSULE SOCIETY

Thousands of time capsules are sealed around the world

AL ..
of capsules

are lost track of by the fifth
anniversary of their burial



of physical memories
will be lost
even during your life



Millions of tourists visit cultural heritage sites,

and of those surveyed believe methods of
immersing in history and legacy preservation are



Is a challenge we have accepted
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\Welcome to Innovative attraction
combining human heritage and
immersive experience, supported by
global celebrities
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IMMERSIVE MEDITATIVE
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NON-POLITICAL
INTERNATIONAL

INVIOLABLE

hub of the memory



the first adept of real holograms

iInnovations in digital storages

CENTER OF constant interaction with celebrities
ETERMNITY

iInnovations in VR/AR
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THE CREATION







The first Stage is SOCIAL VIRAL
MARKETING involves erecting the Time
Capsule Monument, within which
messages from global celebrities will be
placed
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BEYONCE

INPROGRESS

DATE OF RECORDING
24.02.2024

HUDA KATTAN

IN PROGRESS

DATE OF RECORDING
24.02.2024
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LEONARDO DICAPRIO

IN PROGRESS

DATE OF RECORDING
24.02.2024

CRISTIANO RONALDO

IN PROGRESS

DATE OF RECORDING
24.02.2024

ELON MusK

INPROGRESS

DATE OF RECORDING
24.02.2024

LEBRON JAMES

IN PROGRESS

DATE OF RECORDING
24.02.2024

TiM COOK

IN PROGRESS

DATE OF RECORDING
24.02.2024

AHLAM ALSHAMSI

IN PROGRESS

DATE OF RECORDING
24.02.2024

JK. ROWLING

INPROGRESS

DATE OF RECORDING
24.02.2024

YusUF AL OTAIBA

IN PROGRESS

DATE OF RECORDING
24.02.2024



We expect a large-scale explosion
of interest in the project







For just anyone can join celebrities and

can leave a digital time capsule for years.
These messages will be digitally revealed on
the same day as the celebrity capsule and
viewed by our descendants.



BE A PART OF FUTURE

LEAVE
YOUR
LEGACY
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Media
push

Social Viral
Media Marketing



MILLIONS
OF DOLLARS
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even 1% of audience
of 2% of celebrities

will bring us million
more than dollare

withcostfor a,A
leaving legacy
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Heritage travelling

Our Future Potential Partners
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of Global Market
for heritage tourism

Epitomizing innovation, technology, and entertainment,
it serves as a perfect platform for the Center of Eternity.
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GRAND VIEW RESEARCH

Global heritage tourism market report

Market size value in 2022 USD 570.89 billion

Revenue forecastin 2030 USD 778.07 billion

CAGR of 3.8%

CGrowth Rate from 2022 to 2030



OUR
COLLEAGUES
IN THE MARKET



DUBAlI MUSEUM OF THE FUTURE
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We will show
technology

with the focus on

PEROONAL
EXPERIENCE



HyperdSpace — an immersive
entertainment park

Minor but perspective colleague

Blockchain-enabled extended reality startup
based in Dubai has raised $11 million in equity.

Next generation immersive and experiential entertainment
park has sold more than 345,000 tickets in its first weeks.



CENTER OF
ETCERNITY

offers a vibrant
tourist experience with

OTRONG SOCIAL
OIGNIFICANCE



It

The Business

Research Company

Amusement parks global market report

The market size of Global Amusement parks
IS expected to grow to 122.5 billion in 2027.



ELVIRA |OFFE TiM TSYREKIDZE MAX ACRONE CUSTODIAN KRIS IGNATOVICH

CEO & CO-FOUNDER COO C1O CO-FOUNDER CMO
Project management Web/ Ul / UX Design 15+ Motion designer & FutureTech Event & Marketing
14+ years years media creator 00 years 10+ years
10+ years

O5E® oA OHHE
w2 e il

PN PEsLL X B AP
G S S




o

»

Image of our victory

cwe”

giig Wy




ALL PATENT RIGHTS RESERVED"



We actively seeking investors, partners, and advisors.
Initial government talks for location underway. Phase
onhe investment is oncoming. Register your interest

Join the real mission of the future
RECONMANAIE AILID DADTANED



SEE YOU
1M
FUTURESE

centerofeternity.com
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* A state-of-the-ant data storage system will be employed with multiple layers of
redundancy.

* Periodic migration to newer formats or storage mediums can be planned.

* Advanced cryptographic techniques will protect against unauthorized access.



* A strict ethical guideline can be established.

* The consent of individuals whose messages are stored will be mandatory.

* There might be a need for a review board to handie complaints or concerns
related to the misuse of messages.

* Collaborating with cultural consultants and historians can ensure diverse
representations.

* Programs or exhibitions can be designed to highlight various cultures and
histories.



* Interactive kiosks, virtual reality experiences, and augmented reality tours can
enhance visitor engagement.

* Workshops, seminars, and discussions can be organized around the theme of
preserving memories.



* Adopting green building standards and sourcing sustainable materials
can minimize the environmental impact.

* Renewable energy sources like solar or wind power can be
incorporated.

* Regular environmental impact assessments can be scheduled to monitor
and improve sustainability practices.

*Regular monitoring and implementation of new environment-friendly
technologies for storing large amounts of data



* A comprehensive feasibility study can assess the potential risks associated
with technology, market dynamics, and investment

* Diversifying revenue streams, like partnerships, sponsorships, and
merchandise, can help in offsetting costs and mitigating financial risks.



\We know our risks in person and we make one hundred percent efforts to reduce
them to a minimum level

Project Risks: Center of Eternity

e Location Approval: Dependence on government authorization for project
location.

e Investor Engagement: Challenges in securing timely and sufficient investment.

« Celebrity Participation: Reliance on celebrity endorsements and involvement.

« Technological Advancements: Keeping pace with rapidly evolving immersive
technologies.

 Market Reception: Ensuring project resonates with intended audiences globailly.

« Cultural Sensitivity: Balancing diverse cultural perspectives in content and
exhibits.



- our mascot is a creative brainchild of our team, serving as a bridge
between the past and an unforeseen future.

- Conceived as a crucial communication tool for the "Center of Eternity"
marketing.

- One of our co-founders, will be represented in the real world as the
Custodian.

* Communication keys - intrigue, offering a glimpse into the elusive
future, and infused with humor.
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